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Table 1.22 Social Media Overview  
 
 
 
 
 
 
 
  

Social 
Media 

Marketing 
Plan 

Pre-Plan 
 

 Find your clients 
 Narrow your search 

area 
 Make contacts 
 Find experts 

Set Strategy 
 

 Choose platforms 
 Set up pages 
 Create calendar 

 

Measure Results 
 

 Gauge progress 
 Enlist professional 

help 
 Make adjustments 

 

Set Goals 
 

 Set short term goals 
 Set goals based 

upon client and 
revenue 

 Set growth goals 
 


