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Response Rate

This is the percentage of people who responded to your mail campaign through one of the tracking processes mentioned above. 

                                                   Responses
Response Rate (%) =               Pieces Sent

Conversion Rate

This is the percentage of respondents that ordered your product in the mailer.


                                                   Number of Orders
Conversion Rate (%) =               Responses

Cost Per Acquisition

This is generally the cost per order, and it shows how much each new customer costs to gain. 

                                                    Campaign Cost
Cost Per Acquistion =             Number of Orders

Revenue Per Order

This shows how much profit you made from each individual customer order on average.
                                                    
Revenue Per Order =             Average Order Size – Cost Per Acquisition

Every time you mail out a campaign, be sure to measure and save the results for modification later down the road. In the long run, you will be able to look back and compare each campaign’s KPI to determine whether your campaign is improving or not. 

